
 
Sustainability at Guanxi 

 

Purpose 

 

Guanxi is a public relations, marketing and consulting agency connecting leisure and tourism 

brands with Chinese consumers and the Chinese travel trade.  

 

We play an important role in global cultural exchange, fostering understanding and creating 

positive connections between people and places. By aiming to minimise any negative 

environmental and social impacts and enhance the positive benefits associated with our 

activities, we aim to balance environmental responsibility with the promotion of meaningful 

travel. 

 

As an SME business, our direct impacts are relatively small. However, we are committed to 

operating responsibly and encouraging sustainable practices throughout our network of 

suppliers, clients and other stakeholders. Sustainability is a journey and we have started with 

the first step in drawing up our sustainability policy. This sets out our aims, aspirations and 

actions around social and environmental issues. We are in the process of rolling this out across 

our operations.  

  

Scope 

 

This policy applies to all employees, contractors and operations across Guanxi. It applies to the 

procurement of goods and services, our internal operations and the services we provide to our 

clients. 

 

Responsibility 

 

The Guanxi Managing Director is responsible for ensuring this policy is implemented effectively. 

Employees, contractors and suppliers are expected to support the policy.  

Our Sustainability Policy 

Guanxi is committed to the following: 

 

Operations 

● Reducing paper use and physical waste, and recycling materials wherever possible 

● Prioritising the purchase of energy-efficient office equipment and encouraging energy-

saving behaviours 

● Reducing our carbon footprint by utilising conference call technology and restricting 

business travel to trips that are business-critical 

● Factoring environmental considerations into transport purchasing decisions and using 

lower-carbon transport options (such as public transport)  whenever possible  

 



 
Events 

● Prioritising venues and suppliers with strong environmental and ethical practices (using 

the presence of robust certifications, sustainability policies, etc as a guide) 

● Ensuring we work with catering suppliers that offer plant-based and/or sustainably 

sourced food options, and reducing the amount of carbon-intensive foods such as beef 

served at our events 

● Minimising the use of printed materials and using digital alternatives where applicable  

● Encouraging low-carbon travel options for guests by selecting venues with good public 

transport links and promoting public transport to attendees  

 

Suppliers, partners and clients 

Aiming to work with  suppliers, clients and partners whose sustainability values match 

our own 

 

Communications 

● Avoiding misleading sustainability claims in campaigns and communications 

● Encouraging the use of inclusive, culturally respectful and socially responsible messaging 

in all marketing and promotional activities 

 

General 

● Measuring our carbon footprint and aiming to reduce this over time 

● Continually reviewing our sustainability performance and seeking opportunities for 

improvement 

● Carbon offsetting: We have taken the decision to prioritise carbon reduction in our own 

operations and influencing the activity of our suppliers, rather than offsetting carbon due 

to the unreliability of offsetting schemes and the urgent need to change behaviours and 

reduce the total amount of carbon entering the atmosphere.  

 

Our Sustainability Action Plan 

 

Guanxi is committed to taking action to measure, reduce and manage our environmental 

impact, with a particular focus on carbon emissions and supporting the UK government's 

transition towards a Net Zero economy. 

 

Action Responsible Person Target Date 

Measure carbon footprint from all business 
flights and estimate office/home working 
energy emissions to establish a carbon 
baseline 

Managing Director December 2025 

Review baseline data to identify the main 
sources of emissions and prioritise actions 
in 2026 that target the highest-impact 

Managing Director January 2026 



 

areas identified 

Establish a system to record data and track 
annual progress  

Managing Director December 2025 

Upskill key staff in sustainability, e.g. 
through completion of a carbon literacy 
training course to strengthen 
understanding of climate impacts, Net Zero 
requirements and best practices for small 
businesses 

Managing Director October 2025 

Review environmental performance and 
update the policy if necessary 

Managing Director December 2025 

Draw up a list of sustainability 
certifications to look for when selecting 
event venues  

Managing Director August 2025 

Prioritise sustainability-certified 
accommodation when travelling for work 

Managing Director Ongoing 

Introduce an environmental responsibility 
clause into new supplier contracts, 
encouraging shared commitment to 
sustainable practices  

Managing Director September 2025 

 

Developed in consultation with specialist sustainability consultancy Green Case (UK Limited 

Company No: 10339628), 2025.  

 

 

 

 

 


